
What is the most important
context for understanding?

Comparing my brand's
results to other brands

 or to benchmarks

Comparing results
across market segments

Understanding  a specific
market segment over time

How would you estimate the
Internet access of this

brand''s market?

Are you looking primarily at
market  or product  impact ?

Poor

A mix of good
and poor

Mostly good
and excellent

When you look at your results,
what market issues are you most

interested in comparing?

Brand attributes across
respondent characteristics

Attribute ratings across brands

Brand and
attribute ratings across
products  in the same

brand family

Internet
only

Internet
and phone
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